

Electronic Commerce 520208

Purpose: Frameworks are designed to help teachers, school districts and skills centers as they develop curriculum and programs of study. They are developed to align with standards and competencies of national and/or state certifications (when applicable) and industry standards. 

How to Use the Framework: Download the framework and use it as a guide to plan curriculum. The framework is in MS Word and can easily be modified for local use. 

Framework Components: Each framework will include the following components as identified in the CTE Standards document:

Performance Assessments (or Achievement Standards), Industry Defined Standards, Essential Academic Learning Requirements and Grade Level Expectations, Thinking Skills, Leadership Skills, and Employability Skills. Some of these components are left blank in the model framework for local district input.

FRAMEWORKS COMPONENT DEFINITIONS

CIP CODE represents the code under which this course is reported. http://www.k12.wa.us/careerTechEd/pubdocs/06-07-OSPI-CTE-CIP-Chart-by-CIP.pdf
EXPLORATORY OR PREPARATORY refers to course content.  Refer to the CTE standards http://www.k12.wa.us/CareerTechEd/CTEstandards.aspx for an explanation of exploratory and preparatory course requirements.

HOURS: 

Total Framework Hours indicates total of student learning time for this course or sequence of courses. Total Learning Hours for Standard indicates estimated hours for each standard.

STANDARDS AND COMPENTENCIES identify the knowledge and skills required to perform successfully in the workplace.  Standards reflect national and/or state certifications and industry standards. Competencies reflect the breakdown of knowledge and skills needed to master the standard.  The national standards used in business and marketing frameworks are from NBEA (the National Business Education Association), www.nbea.org; MarkED Career Paths, www.mark-ed.org; and NWCET (National Workforce Center for Emerging Technologies), www.nwcet.org.  

ACHIEVEMENT STANDARD:   Achievement Standards are student performance measures based on the NBEA industry standards for this subject area.  

EALRs or GLEs identify the related Essential Academic Learning Requirements or Grade Level Expectations taught and assessed as part of the standard http://www.k12.wa.us/CurriculumInstruct/EALR_GLE.aspx. The EALRs/GLEs listed in this document are samples of the academic competencies that could be taught in a lesson.  Since individual lesson plans will further identify which EALRs/GLEs are appropriate, each teacher or department is expected to modify this list based on their individual lesson plans and activities.

LEADERSHIP SKILLS: Upon completion of a program of study (sequence of courses), students will be able to demonstrate each of the core leadership skills. Each course within the program of study will give students an opportunity to learn and demonstrate some of these skills.

A list of these skills can be found at (http://www.k12.wa.us/careerTechEd/pubdocs/CoreLeadershipSkills-March03.pdf). Through the CTSO organizations, students have leadership skill development opportunities available on the local, state, national and international levels. 

FBLA and DECA provide students with the best and most appropriate leadership opportunities related to business and marketing programs. Please visit www.wafbla.org and www.wadeca.org for more information on these student leadership organizations.

EMPLOYABILITY SKILLS: The employability skills listed in this document represent the core skills that students should be able to demonstrate prior to their completion of a CTE course of study.  This Washington State Core Employability Skill Resource can be found at http://www.k12.wa.us/careerTechEd/pubdocs/CoreEmployabilitySkills-March03.pdf 

ANALYTICAL, LOGICAL & CREATIVE THINKING: This section identifies the related thinking skills that will be taught and assessed as parts of the instruction. http://www.k12.wa.us/careerTechEd/pubdocs/thinkskills.pdf
	Business/Marketing Framework

	CIP Code: 520208
	Total Framework Hours: 90

	Course: Electronic Commerce
	Exploratory:  FORMCHECKBOX 
    Preparatory:  FORMCHECKBOX 



	COMPONENTS AND COMPETENCIES

	Performance Assessment: 5 hours
In teams or individually, students will acquire, interpret, and communicate economic information and demonstrate an understanding of its importance in the success of an e-business in the free enterprise system

	STANDARDS AND COMPETENCIES

	Standard: E-commerce and the Economy
	Total Learning Hours for Standard: 

	Competencies
	Competency Description

	Economics
· Explain the economic impact of e-commerce 

· Supply and Demand

· Government

· Economic indicators/trends

· Cost/Profit Relationships

· Impact on international trade

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Science

	3.1
	Analyze information from a variety of sources; use models, known facts, patterns and relationships to validate thinking
	
	     

	Reading
	Reading

	1.2
	Build vocabulary through reading
	2.2
	Expand comprehension by analyzing, interpreting, and synthesizing information and ideas

	Writing
	Social Studies

	2.3
	Write in a variety of forms, including narratives, journals, poems, essays, stories, research reports, and technical writing
	
	

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 
2.1 The student will communicate, participate, and advocate effectively in pairs, small groups, teams, and large groups in order to reach common goals

Through DECA/FBLA students can participate in Quiz Bowl, Free-enterprise, and Economics events

	Employability: 
Interpersonal

· Participates as a member of a team – contribute to group effort
Information

· Acquire and evaluate information

· Organize and maintain information

· Interpret and communicate information

	Analytical, Logical & Creative Thinking: 
· Summary

· Reasoning

· Analysis

	Relevance to Work: 
Employees understand the role of economics as it applies to e-commerce


	Performance Assessments: 7 hours
As a team or individual, students will demonstrate an understanding and apply effective communication skills in e-commerce with an emphasis on ethical and societal issues.
Through DECA/FBLA leadership organizations, students’ participate in a variety of activities and events that could serve as an assessment model.

Case studies and projects could serve as an assessment tool. 
Students will understand career opportunities in E-commerce.

	STANDARDS AND COMPETENCIES

	Standard: Ethics
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Communication and Interpersonal Skills
· Ethics in Communication

· Explain ethical issues in online communications

· Diversity

· Compare the social roles of various subpopulations (e.g., women and minorities) in different countries

· Identify distinctive social and cultural factors that affect business activities (e.g., time, workday, workweek, schedules, and holidays)

· Analyze how the social, cultural, political, legal, and economical environment of a given country might impact a company beginning to do business in that country

	EALRs or GLEs (Taught & Assessed in Standards)

	Writing
	Math

	2.3
	Think critically and analyze authors’ use of language, style, purpose, and perspective
	
	     

	Reading
	Science

	2.1
	Comprehend important ideas and details
	
	

	Communications
	Social Studies

	2.1
	Communicate clearly to a range of audiences for different purposes
	     
	     

	Art
	Health and Fitness

	
	
	
	

	SKILLS

	Leadership:

3.1 The student will analyze the roles and responsibilities of citizenship

3.2 The student will demonstrate social responsibility in family, community, and business and industry

Through DECA/FBLA students can participate in civic consciousness, public relations and creative marketing, community service business partnerships, and Officer positions.

	Employability: 
Interpersonal 

· Works with diversity – works well with men and women from diverse backgrounds
Information

· Acquire and evaluate information

· Interpret and communicate information
Systems

· Understand Systems – know how social, organizational, and technological systems work and operate effectively with them

	Analytical, Logical & Creative Thinking: 
· Compare and contrast

· Detecting Bias

· Reasoning

· Cause and Effect

	Relevance to Work: 
Employees will recognize the role ethics, cultural differences, and society plays in e-commerce


	Performance Assessments: 3 hours
Job shadow with structured observation, career research tool could serve as an assessment for this area.

	STANDARDS AND COMPETENCIES

	Standard: Employment in E-Commerce
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Professional Development
Career planning:

· Explain employment opportunities in e-commerce

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	
	     
	
	     

	Communications
	Reading

	4.4
	Analyze how communication is used in career settings
	
	     

	Science
	Social Studies

	
	
	
	

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 
1.5 The student will demonstrate self-advocacy skills by achieving planned, individual goals

1.6 The student will conduct self in a professional manner in practical career application, organizational forums, and decision-making bodies

Through DECA/FBLA leadership organizations students participate in a variety of activities and events that could serve as an assessment model

	Employability: 
Information
· Acquire and evaluate information

· Interpret and communicate information

	Analytical, Logical & Creative Thinking: 
· Goal setting

· Inquisitiveness

· Observation

	Relevance to Work: 
Employee will understand career opportunities within e-commerce


	Performance Assessments: 40 hours
In teams or individually, students will demonstrate business, management, and entrepreneurial concepts and the use of technology through class projects and/or simulation.

Development of a mock business website can be utilized as an assessment tool for this unit.

Through DECA/FBLA leadership organizations, students’ participate in a variety of activities and events that could serve as an assessment model.

	STANDARDS AND COMPETENCIES

	Standard: E-Commerce and Business
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Business, Management, and Entrepreneurship

· Define E-business

· Discuss the advantages and disadvantages of e-business
Business Pursuit

· Identify businesses that could be operated from the Internet
· Explain the feasibility of starting a Internet-based business
Business Fundamentals

· Explain the nature of retailing
· Explain the nature of e-commerce

· Explain the impact of the Internet on marketing 

· Analyze the impact of evolving technologies marketing functions

· Explain the concept of merchandising
· Explain the impact of the Internet of purchasing

· Placing order/reorders

· Discuss issues in e-commerce

· Discuss trends in e-commerce

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	
	
	
	     

	Reading
	Reading

	2.1 
	Comprehend important ideas and details
	3.1
	Read to learn new information such as reading science and mathematics texts, technical documents, and for personal interest

	Communications
	Communications

	2.1
	Communicate clearly to a range of audiences for different purposes
	2.2
	Develop content and ideas. Develop a topic or theme; organize thought around a clear beginning, middle, and end; use transitional sentences and phrases to connect related ideas; and speak coherently and compellingly.

	2.5
	Effectively use action, sound, and/or images to support presentations
	
	

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 
1.3 The student will demonstrate oral, interpersonal, written, and electronic communication and presentation skills and understand how to apply those skills

1.4 The student will be involved in activities that require applying theory, problem solving, and using critical and creative thinking skills while understanding outcomes of related decisions.

	Employability: 
Resources

· Time – select goal-relevant activities, rank them, allocate time, and prepare and follow schedules

· Materials and facilities – acquire, store, allocate and use materials or space efficiently
Technology

· Select technology – choose procedures, tools, or equipment including computers and related technologies

	Analytical, Logical & Creative Thinking: 
· Sequence
· Reasoning
· Problem Solving
· Originality

	Relevance to Work: 
Employee will understand fundamental business, management, and entrepreneurial concepts, and the use of technology that affect e-commerce business decision-making.


	Performance Assessments: (duplicate of previous)
In teams or individually, students will demonstrate business, management, and entrepreneurial concepts and the use of technology through class projects and/or simulation.

Development of a mock business website can be utilized as an assessment tool for this unit.

Through DECA/FBLA leadership organizations, students’ participate in a variety of activities and events that could serve as an assessment model.

	STANDARDS AND COMPETENCIES

	Standard: Risk
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Business Risk
· Identify strategies for protecting business’s website

· Identify strategies for protecting online customer transactions
Business Regulation

· Describe legal considerations in e-commerce

· Record and report Sales Tax
Organizing

· Develop e-commerce project plan
Controlling

· Explain costs associated with e-commerce

· Determine return on investment (ROI) for e-commerce
Planning

· Incorporate e-commerce considerations into business plan

· Critique a business plan for a specific business (include an analysis of the company’s use of the internet and other emerging technologies if appropriate
Technological Tools

· Demonstrate basic desktop publishing functions

· Integrate software applications

· Describe tools used in website creation

· Explain Basic programming languages

· Identify capabilities of Interne/Web programming

· Analyze the components of an effective e-commerce site

· Select web host

	EALRs or GLEs (Taught & Assessed in Standards)

	Writing
	Writing

	3.1
	Write – generate ideas and gather information
	3.2 
	Draft – elaborate on a topic and supporting ideas

	3.3
	Revise – collect input and enhance text and style
	3.4
	Edit – use resources to correct spelling, punctuation, grammar and usage

	3.5
	Publish – select a publishing form and produce a completed writing project to share with chosen audience
	
	

	Reading
	Reading

	     
	     
	     
	     

	Communications
	Social Studies

	     
	     
	     
	     

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership:
Through DECA/FBLA leadership organizations students can participate in a variety of activities related to this unit.

	Employability:
Technology

· Apply technology to task – understand overall intent and proper procedures for setup and operation of equipment
Information

· Acquire and evaluate information

· Organize and maintain information

· Interpret and communicate information

· Use computer to process information

	Analytical, Logical & Creative Thinking: 

	Relevance to Work: 


	Performance Assessments: 7 hours
Students will identify and select appropriate channels for distribution for consumer and industrial products within e-commerce through case study activity.
Through DECA/FBLA/TSA leadership organizations students participate in a variety of activities and events that could serve as an assessment model.

	STANDARDS AND COMPETENCIES

	Standard: Distribution
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Distribution

Nature and Scope

· Explain distribution issues and trends in e-commerce

Warehousing/Stock Handling
Receiving

· Process incoming merchandise
· Resolve problems with incoming shipments

· Process returned/damaged product

· Establish receiving schedules
Storage

· Store merchandise

· Select appropriate storage equipment

· Plan storage space

Order fulfillment

· Explain the nature of e-CRM
Shipping Processes 

· Fulfill orders

· Select best shipping methods

· Analyze capabilities of electronic business systems to facilitate order fulfillment

· Assess order fulfillment processes
Inventory Control

· Maintain inventory levels

· Complete inventory counts

· Plan/organize inventory counts
· Explain the nature of inventory control systems
· Explain types of unit inventory control systems
· Determine inventory shrinkage

· Maintain inventory control systems

· Develop inventory control systems
Management of Distribution

· Develop collaborative relationships with channel members

· Establish system for processing dead/excess merchandise

· Value inventory (LIFO, FIFO)

· Evaluate inventory (stock turnover, gross margin, return on inventory, open to buy)

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	     
	     
	     
	     

	Reading
	Reading

	1.2
	Build vocabulary through reading
	2.1
	Comprehend important ideas and details

	3.1
	Read to learn new information such as reading science and mathematics texts, technical documents, and for personal interest.
	
	

	Communications
	Social Studies

	
	     
	     
	     

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership:
The student will analyze, refine, and apply decision-making skills through classroom, family, community, and business and industry (work-related) experiences.

	Employability: 
Systems

· Understand systems – know how social, organizational, and technological systems work and operate effectively with them
Information

· Acquire and evaluate information

· Interpret and communicate information

	Analytical, Logical & Creative Thinking: 
· Sequence

· Evaluation

· Decision Making

	Relevance to Work:
Employees will be able to identify and manage the channels of distribution using technology within e-commerce


	Performance Assessments: 3 hours
Students will understand the concept of finance associated with e-commerce.

Paper/Pencil test and /or case study can be used for assessment tool.
Through DECA/FBLA leadership organizations student events could serve as an assessment tool.

	STANDARDS AND COMPETENCIES

	Standard: Finance
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Financing

Nature and Scope

· Explain the nature and scope of financing
Extending Credit

· Identify strategies for electronic payment
Obtaining Business Credit

· Explain the purpose and importance of obtaining credit

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	1.1 
	Understand and apply concepts and procedures from number sense – number and numeration, computation, and estimation
	     
	     

	Reading
	Science

	2.1
	Comprehend important ideas and details
	     
	     

	Communications
	Social Studies

	
	     
	     
	     

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 
2.4 The student will demonstrate skills that assist in understanding and accepting responsibility to family, community, and business and industry

Through DECA/FBLA leadership organizations students participate in a variety of activities and events related to this unit.

	Employability: 
Information

· Acquire and evaluate information
· Organize and maintain information
· Interpret and communicate information
· Use computer to process information

	Analytical, Logical & Creative Thinking: 
· Summary

· Decision making

· Evaluation

	Relevance to Work: 
Employees will understand and apply the concepts of finance associated with e-commerce.


	Performance Assessments: 5 hours
Students will be able to select appropriate markets and develop strategies using marketing research as it applies to e-commerce

Students will demonstrate understanding of cultural diversity as it relates to consumer decisions.

Through DECA/FBLA leadership organizations students participate in a variety of competitive events that could serve as an assessment model..

	STANDARDS AND COMPETENCIES

	Standard: Information Management
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Marketing Information Management

Nature and Scope

· Explain privacy issues in e-commerce
Information Gathering

· Identify data available through online tracking methods

· Use online marketing research tools/techniques to collect primary and secondary data

Information Processing

· Maintain customer database
· Explain the use of data mining
· Use of results of data mining to make marketing decisions
· Use web site tracking methods for decision making
Marketing Planning

· Identify online Target Market

· Incorporate e-commerce consideration into marketing plan

	EALRs or GLEs (Taught & Assessed in Standards)

	Writing
	Writing

	2.3
	Communicate clearly to a range of audiences for different purposes.
	
	     

	Reading
	Reading

	2.1
	Comprehend important ideas and details
	2.2
	Expand comprehension by analyzing, interpreting, and synthesizing information and ideas

	Communications
	Social Studies

	2.1
	Communicate clearly to a range of audiences for different purposes
	     
	     

	Math
	Health and Fitness

	3.1
	Analyze information from a  variety of sources; use models, known facts, patterns and relationships to validate thinking
	
	

	SKILLS

	Leadership:

1.2 The student will identify and analyze the characteristics of family, community, business, and industry leaders

Through DECA/FBLA leadership organizations, student can participate in a variety of events and activities related to this unit.

	Employability: 
Information

· Acquire and evaluate information

· Organize and maintain information

· Interpret and communicate information

	Analytical, Logical & Creative Thinking: 
· Observe

· Predict

· Analysis

· Reasoning

	Relevance to Work: 
Employees will understand appropriate market selection and strategies utilizing marketing research applicable to e-commerce


	Performance Assessments: 3 hours
Students will be able to develop an e-commerce pricing strategy, through analysis, and evaluation of current pricing strategies used in the business world.
Through DECA/FBLA leadership organizations, students participate in a variety of activities and events that could serve as an assessment model.

	STANDARDS AND COMPETENCIES

	Standard: E-Commerce and Marketing
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Marketing Planning

· Identify online Target Market

· Incorporate e-commerce considerations into marketing plan
Pricing

· Nature and Scope

· Describe Internet pricing models
Determining prices

· Describe the impact of the Internet on pricing decisions

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	1.1
	Understand and apply concepts and procedures from number sense – number and numeration, computation, and estimation
	
	     

	Reading
	Reading

	2.1
	Comprehend important ideas and details
	3.1
	Read to learn new information such as reading science and mathematics texts, technical documents, and for personal interest

	Science
	Social Studies

	
	
	
	

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 

1.4 The student will be involved in activities that require applying theory, problem solving, and using critical and creative thinking skills while understanding outcomes of related decisions.

Through DECA/FBLA leadership organizations student can participate in a variety of events and activities related to this unit of study.

	Employability: 
Information

· Acquire and evaluate information

· Organize and maintain information

· Interpret and communicate information

	Analytical, Logical & Creative Thinking: 
· Analysis

· Decision Making

· Evaluation

	Relevance to Work: 
Employees will understand the application of an e-commerce pricing strategy.


	Performance Assessments: 7 hours 
Students will understand and apply strategies for determining product mix, positioning, and considerations related to e-commerce.

Student will analyze current business models, and apply skills through case studies, and on-demand demonstration.

Through DECA/FBLA leadership organizations, students participate in a variety of activities and events that could serve as an assessment tool.

	STANDARDS AND COMPETENCIES

	Standard: The Product Mix
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Product/Service Management

Quality Assurances

· Maintain/Update web site

Product Mix

· Explain the use of customization strategies in e-commerce activities
Positioning 

· Explain the use of personalization strategies in e-commerce activities

· Optimize business’ website placement with major search engines and directories

· Use the Internet to build brand equity

· Explain customer-service issues in e-commerce

· Evaluate e-customer experience
Retail Product Considerations

· Explain the nature of merchandise plans (budgets)

· Plan stock

· Plan reductions

· Plan purchases

· Determine what to buy

· Quantities to buy

· When to buy

· Plan gross margin

· Prepare merchandise plan-budget

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Math

	2.3
	Construct solutions by organizing the necessary information and using appropriate mathematical tools
	3.1
	Analyze information from a variety of sources; use models, known facts, patterns and relationships to validate thinking

	Reading
	Communications

	2.1
	Comprehend important ideas and details
	     
	     

	Science
	Social Studies

	     
	
	     
	     

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership: 
2.2 The student will demonstrate knowledge of conflict resolution and challenge management.

Through DECA/FBLA leadership organizations student can participate in a variety of events and activities related to this unit.

	Employability: 
Information

· Acquire and evaluate information

· Interpret and communicate information
Technology

· Select technology – choose procedures, tools or equipment including computers and related technologies
Interpersonal

· Participates as a member of a team – contributes to group effort

	Analytical, Logical & Creative Thinking: 
· Problems solving
· Decision making
· Analysis

	Relevance to Work: 
Employees will utilize the strategies for determining product mix, positioning, and considerations related to e-commerce.


	Performance Assessment: 5 hours
As teams or an individual, students will identify, develop, and present promotional mix decisions as it pertains to e-commerce through on-demand demonstrations and project related activities using the computer and publishing software.

	STANDARDS AND COMPETENCIES

	Standard: Promotion
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Promotion

· Analyze the cost benefit of different technological approached to marketing (e.g., electronic vs. print media)
· Explain the nature of online advertisements
· Explain the nature of email marketing
· Write content for use on the Internet
· Execute targeted emails
· Select strategies for online advertising
Publicity/Public Relations

· Create interactive public relations
· Examine ways the appearance of a business impacts a customer’s perceptions and expectations
Sales Promotion

· Recognize marketing opportunities created by new communication technologies

· Describe sales-promotion techniques for e-commerce
Management of Promotion

· Select techniques for promoting web site

· Select techniques to improve online response rate

· Incorporate e-commerce into promotional plan

	EALRs or GLEs (Taught & Assessed in Standards)

	Writing
	Writing

	1.1
	Develop concept and design. Develop a topic or theme; organize written thoughts with a clear beginning, middle, and end; use transitional sentences and phrases to connect related ideas; write coherently and effectively
	2.1
	Write for different audiences

	3.5
	Publish – select a publishing form and produce a completed writing project to share with chosen audience
	
	

	Reading
	Reading

	2.2
	Expand comprehension by analyzing, interpreting, and synthesizing information and ideas
	3.1
	Read to learn new information such as reading science and mathematics texts, technical documents, and for personal interest

	Communications
	Communications

	2.1
	Communicate clearly to a range of audiences for different purposes
	2.5
	Effectively use action, sound, and/or images to support presentations.

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership:

3.7 The student will participate in the development of a program of work or strategic plan and will work to implement the organization’s goal

Students can use promotional mix concepts to develop a strategic plan to promote the DECA/FBLA organization to the community

Through DECA/FBLA/TS leadership organizations, students participate in a variety of activities and events that could serve as an assessment model

	Employability:
Interpersonal

· Work to satisfy customers’ expectations

· Exercise leadership – communicates ideas to justify position, persuades and convinces others, responsibility, challenges existing procedures and policies

· Negotiate – work toward agreements involving exchange of resources, resolves divergent interests

· Work with diversity – work well with people from diverse backgrounds

	Analytical, Logical & Creative Thinking: 
· Main idea

· Decision Making

· Evaluation

· Originality

	Relevance to Work: 
Employee will be able to make promotional mix decisions as it pertains to e-commerce


	Performance Assessments: 5 hours
Students will demonstrate the concepts and actions needed to determine client needs and wants.
Through planned personalized communication, student will determine what influences purchase decisions.

Through the DECA leadership organization, students participate in a variety of activities such as series events.

	STANDARDS AND COMPETENCIES

	Standard: Sales
	Total Learning Hours for Standard:      

	Competencies
	Competency Description

	Selling

Nature and Scope

· Describe unique aspects of Internet sales

· Describe the nature of customer support for online sales

· Manage online customer support

· Determine strategies for online customer support

Product Knowledge

· Explain the use of brand names in selling
Process and Techniques

Distinguish between online consumer and organizational buying behavior

· Develop a plan for online suggestion selling
Support Activities

· Evaluate online prospects
Management of Selling Activities

· Train sales staff in use of Internet
· Develop plan for selling online

	EALRs or GLEs (Taught & Assessed in Standards)

	Math
	Writing

	     
	     
	     
	     

	Reading
	Reading

	2.2
	Expand comprehension by analyzing, interpreting, and synthesizing information and ideas
	3.1
	Read to learn new information such as reading science and mathematics texts, technical documents, and for personal interest.

	Communications
	Social Studies

	2.1
	Communicate clearly to a range of audiences for different purposes
	2.5
	Effectively use action, sound, and/or images to support presentations

	Art
	Health and Fitness

	     
	     
	     
	     

	SKILLS

	Leadership:

2.6 The student will use knowledge, build interest, guide and influence decisions, organize efforts, and involve members of a group to assure that a pre-planned activity is completed.

Through the DECA leadership organization, students participate in role-play events could be used for assessment for this unit.

	Employability: 

	Analytical, Logical & Creative Thinking: 
· Originality
· Persistence
· Risk

	Relevance to Work:

Employees will understand the concepts and actions needs and wants and respond through planned personalized communication that influences purchase decisions and enhances future-commerce opportunities.
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